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Student Barometer 2025

The survey is routed based on a student’s responses to the demographic questions so not all questions are asked

of all students. Furthermore, a number of question blocks can be included or excluded from the questionnaire,
depending on an institution’s preference. These are indicated by 9
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Introduction:

Featuring survey instructions, benefits of taking part in the
Student Barometer and a chance for institutions to add
details about the prizes offered. the students’ consent to
participate in the survey is included here.
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Demographics:

Basic student information such as level of study, area

of study, faculty and nationality. This data can be pre-
populated.
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Overview:

Two of the main indicators we ask all students: the extent to
which they are satisfied with their overall experience at the
institution and how likely it is they would recommend the
institution to their family and friends.
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Decision-making:

Incoming students are asked how important a variety of
factors were in their decision to study at the institution,
as well as which stakeholders helped them reach that
decision.
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Application:

Application to offer response times and methods.

Did you attend or participate in a formal
ORIENTATION / ONBOARDING programme?

@ Yes, face-to-face
o Yes, online

o Yes, online and face-to-face

O No
o Mot applicable

Overall, how satisfied were you with the face-to-
face ORIENTATION programme?

o Very dissatisfied

o Dissatisfied
O Satisfied
O Very satisfied
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Arrival/Getting started:

Orientation/onboarding programme satisfaction, plus how
students found many other aspects of their first few weeks
at the institution.
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[Your institution logo]

overall, how satisfied were you with the ARRIVAL
EXPERIENCE at Example University?

O Very dissatisfied

O Dissatisfied
O Satisfied
O Very satisfied

Did you attend or participate in a formal
ORIENTATION / ONBOARDING programme?

O Yes, face-to-face
O Yes, online

O ‘Yes, online and face-to-face
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Living Satisfaction
Please say how SATISFIED you are AT THIS STAGE IN

THE YEAR with the following:

ACCOMMODATION & LIVING COSTS
Access to suitable accommodation

O Very dissatisfied

O Dissatisfied

O Satisfied

O Very satisfied

O

Not applicable / Don't know
The quality of accommodation
The cost of accommodation

The cost of living (food, drink,
transport and social)
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Living Satisfaction

Please say how SATISFIED you are AT THIS STAGE IN
THE YEAR with the following:

ACCOMMODATION & LIVING COSTS

Access to suitable accommodation

The quality of accommodation

The cost of accommodation

The cost of living (feod, drink,
transport and social)

The opportunity to earn money
while studying

The availability of financial support
/ bursaries, etc.

Internet access at my
accommodation
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Learning experience:
Measures how satisfied students are with over 30 aspects
of the Learning experience at the institution, including
teaching quality, facilities and assessment methods.
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Online learning experience:

How satisfied students are with a range of online learning
indicators such as lectures and group work.
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Living experience:

The extent to which students are satisfied with over 20
aspects of the Living experience, from accommodation
cost and quality of internet, to making friends from other
countries and transport links. It also includes questions on
how welcome international students feel.
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Support services:

How satisfied students are with the institution’s list
of support services, such as the library, catering and
counselling service.
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Measures the expectations of students around the provision
of various types of careers support, and their satisfaction
with these support elements.

Careers support:
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Student wellbeing:

The extent to which students are stressed, anxious or
have concerns about completing their studies. Institutions
can provide contact details here for students to reach out
should they need support with their wellbeing.
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Recommendation:

Students are asked if they would actively encourage or
discourage others of applying to the institution, as well as if
their course represents good value for money.
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Inclusivity:

Students are invited to say whether they have experienced
any form of discrimination during their studies, including
discrimination based on race, nationality and gender.
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Future plans:

What students plan to do after completing their course,
with options such as employment, further study and
travelling.
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Accommodation and commuting:

Additional questions around organising accommodation,
cost, and the commute to study.
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Previous education.:
Where students were studying prior to their current course

and, for international students, whether they needed to sit
a language test.
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Artificial intelligence: 9

Usage, integration, and the impact on both the academic
experience and future career prospects

-

Visa satisfaction: 9

How satisfied students were with the visa application
process, including staff service levels and processing

timeframe.
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Agent satisfaction:

For students that used the services of an agent, the extent
to which they were satisfied with the services they received,
including indicators such as the agent’s accuracy of
information and knowledge of the education sector.
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Prize draw:

A chance for students to enter the institution prize draw by
providing their details.
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Thank you:

The final page of the survey, thanking students for their
participation, which is followed by a URL of the institution’s
choosing, often their homepage.

J

www.etioglobal.org @etioglobal

linkedin.com/company/etioglobal

What employment / careers support do you
expect from the institution?
Please select all that apply:

D Mothing (no expectation of support)
D Information {directories, address lists, career guides)

D Advice {guidance on career paths and career choices)

D Training (interview training, skills workshops, etc.)

Support (helping to produce my CV, helping with job
D applications)

Placement (finding relevant work experience / work
placement opportunities)

D Representation (contacting employers on my behalf}
D Employment (securing a job for me)

Opportunities to meet employers through careers
fairs /[ networking events

D Opportunities to network with alumni

Established in 2005
In over 1600 institutions

Across 40 countries
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